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BANDSTAND REPLAY

SPOOKTACULAR SCHEDULE

BRETT’S REVIEW

Ready to be scared?  
Check out fall and Halloween events.

Watch dances from Saturday’s event  
or catch what you missed!

Read up on The Miami Student’s 
 new entertainment blog.

In 1972, The Miami Student reported bicycles in Oxford were required to have a license or riders risked up to a $50 fine or confiscation.  
The police chief, Joseph Statum, said in order to use a bicycle in the city of Oxford, it must have a signaling device, a rear light and a brake installed.

RISE AND SHINE,  
SOLDIERS!
A inside look at Miami’s ROTC program 
and its rigorous schedule.

FEATURES, page 6

PINK RIBBONS  
OUT ON THE 

TOWN
In honor of Breast Cancer 
Awareness Month, Oxford  

vendors feature pink merchandise.
COMMUNITY, page 4

KNIGHTS OF THE 
ROUND TABLE
Second-year Programming  
introduces faculty round tables to 
prepare students for post-college life.

CAMPUS, page 3

NO. 1 IN  
THE NATION

The RedHawks hockey team 
defeats St. Cloud State  
University and maintains  
the No. 1 ranking for 

another week.
SPORTS, page 14

INSIDESCOOPTH
E

The Miami Student will 
not print an issue  

Friday, Oct. 16,  
due to Miami’s  

fall break.

Miami revamps 
university ‘brand’

MU pursues joint bachelor’s, master’s degree
At 6:30 p.m. Sunday, officers met with 
a 19-year-old Miami University female 
who alleged she had been sexually  
assaulted between 3 and 5 a.m.  
Sunday at an off-campus residence. 
According to an Oct. 12 Miami  
University Information Bulletin, the 
female reported she was raped in a 
house in the vicinity of North College 
Avenue and West Vine Street by two 
males she did not know. The female  
reportedly told police she was  
assaulted by someone she met earlier 
in the night at an uptown bar.
One male was described as white and 
the female did not provide a description 
of the other male.
Police are continuing the investigation.

Female student reports  
off-campus rape Sunday

By Hannah Poturalski
Campus Editor

With the help of students enrolled in a mar-
keting senior capstone class, Miami Universi-
ty is working toward re-developing its brand.

“We need to project our value in clear, 
compelling terms to prospective students,” 
said President David Hodge during his  
annual address Oct. 6.

The class titled Highwire Brand 
Studio will craft a brand strat-
egy for Miami this semes-
ter based on three 
key elements — 
academic excel-
lence, a personal-
ized experience and 
high rates of gradua-
tion and acceptance to  
graduate programs. 

Dionn Tron, associate 
vice president for university 
communication, said competition 
within higher education has increased during 
the past ten years. She added that schools like 
University of Cincinnati and Ohio State Uni-
versity have already established their brands.

“We need to be more focused with how 
we talk about our core elements so that it 
resonates clearly,” Tron said. “This is more 
important now more than ever because of  
the economy.”

Tron said the 24 students formed four 
groups to complete research on Miami 
and its competitors before presenting 
their “Brand Positioning Statement” to an  
evaluation team.

The evaluation team consists of Hodge; 
Tron; Provost Jeffrey Herbst; Laurie Koehler,  

director of admission; Barbara Jones, vice 
president for student affairs; Jayne White-
head, vice president for university advance-
ment; Jonathan McNabb, student body 
president, and four alumni who specialize in 
marketing and branding.

The class presented its statements recently 
but not all members were present, Tron said.

“There was a lively discussion about it,” 
Tron said. “We liked parts of all of them 

but no statement encompassed all 
three elements.”

Hodge said it’s impor-
tant to know Miami is not 
changing its brand, but is  
sharpening it.

“It’s a process to clarify 
and build our 
brand to con-
vey better to 
the outside 
world what 

we’re about,” 
Hodge said.

Hodge said the goal of the class 
is to distill down the core points that make 
Miami special.

Michael McCarthy, professor of the mar-
keting capstone, said he and a colleague 
met with Hodge when he first arrived to 
Miami in 2006, because Miami was hav-
ing some branding issues surrounding logos  
and messages.

The idea of having students work on the 
brand came from Tron. McCarthy said Tron 
took the idea to Hodge and the decision was 
made a year ago.

McCarthy said the need for this class came 

w See BRAND, page 11

w See DEGREE, page 7

iTunes U use grows 
since 2007 debut
By Kelsey Bishop
For The Miami Student

Laptop computers, iPhones and iPods are just a 
few of the portable devices college students use daily 
to surf the Web, look up directions, access e-mail or 
find out what their friends are doing.

Students now have immediate access to education-
al materials posted by professors through iTunes U, 
a Web site containing free digital media resources. 
Since Miami University piloted its iTunes U program 
in fall 2007, usage has been increasing for professors 
and students, according to Cathy McVey, senior di-
rector of strategic communication and planning for 
IT Services.

Ohio has seen the fastest growth of any state in 
iTunes U use, reaching 1 million downloads on its 
Ohio on iTunes U site in just eight months, according 
to a recent eTech Ohio article.

wSee iTUNES, page 7

By Natalie McKerjee
Senior Staff Writer

In President David Hodge’s Oct. 6 an-
nual address, the president discussed the 
possibility of streamlining bachelor’s de-
grees to master’s degrees, which would 
require Miami University to expand 
its programs to allow a more expedited  
acquirement of graduate degrees.

The streamlining involves students tak-
ing certain courses that will advance their 
academic status and will allow them to 
receive a bachelor’s and master’s degree 
in four and a half to five years, according 
to John Bailer, chair and distinguished 
professor of the statistics department.

Bailer said the goal of this program is 
to provide additional depth and breadth 
to Miami students and ultimately of-
fer the option of receiving a master’s  

degree or a second bachelor’s degree in  
five years.

“There’s not much that needs to be 
changed about the curriculum at Miami,” 
Bailer said. “It’s more of what decisions 
students can make early on to allow for 
this program to work for them.”

While similar ideas have been sug-
gested and discussed, Bailer said the for-
mal idea of the “4PLUS” program was 
proposed to Hodge this month. 

Hodge said this concept is simply an 
idea that he hopes to expand upon.

“This is an idea in progress,” Hodge 
said. “It is not a brand new idea. We have 
considered doing this before, but now we 
must do it with more intention.”

Hodge explained the increasing num-
ber of students who enter Miami with 
prior credits justify this streamlining.

“It typically takes 3.7 years for a  

student to graduate, however, more stu-
dents are entering Miami with advanced 
credits,” Hodge said.

Hodge added that this pro-
cess would require the university 
to offer more advanced credits to  
undergraduate students. 

While Hodge endorses this streamlin-
ing, he wants to ensure this expedited 
graduation does not interfere or hin-
der the students’ ability to take advan-
tage of the various opportunities that  
Miami offers.

“Students with advanced status can 
leave earlier, but can also do more while 
at Miami,” Hodge said.

While this idea is a focus of the uni-
versity, Associate Dean of the Graduate 
School Ann Bainbridge Frymier said 

ERIN KILLINGER    The Miami Student
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How

CREA 
TIVE
The Miami 

Student

are you??

page  
designers

is looking for  
creative-minded  
individuals to be:

E-mail Erin at
maherem@muohio.edu.

graphic designers

photo- 
graphers

cartoonists

from students choosing to attend other colleges instead  
of Miami.

“Miami’s been very successful for a long time and hasn’t 
had to think about their brand,” McCarthy said. “Now with 
students choosing to go other places, Miami has started 
thinking about it.” 

The next step is for the students to form three teams to 
produce three different full marketing and branding pro-
grams for Miami. Tron said the class will focus on the 
most important audience, the prospective students and 
their parents, but can’t forget about current faculty, staff  
and students. 

Tron said the students are passionate and excited about 
this project.

She said the difficulty will be in the students stepping 
outside and describing Miami in a way so that someone 
who doesn’t know Miami will understand it.

“It’s good to have students of Miami who come up with 
the idea,” McCarthy said. “This doesn’t happen overnight; 

more discussion and development is needed.”
Tron said the capstone class is in its third year and is 

usually commissioned by outside clients for marketing and 
branding help. This year Miami was chosen as the client 
and is paying $25,000 for the service. 
The money goes toward scholarships.

Tron said if Miami had hired an out-
side firm it would have cost hundreds of 
thousands of dollars.

“Highwire Brand Studio does great 
work and they will offer a fresh per-
spective because they are young and 
look at things from a different angle,” 
Tron said.

Tron said this branding project is 
important so that people don’t hear 
conflicting ideas about Miami, but a fo-
cused and solidified brand.

The class will present its final proposals from 6 to 8 p.m. 
Dec. 8 in the large auditorium in the Farmer School of 
Business. The presentation is open to the public.

After the final presentation in December, Tron and an 
advisory committee will put the plans into action. She 
hopes to apply some ideas this spring and others during 
fall 2010.

Junior Brittney Rzucidlo, a creative writing major, said 
it’s a good idea to bring these three elements to the eye  
of people.

“It makes more sense to use students because they 
are here and have better ideas,”  
Rzucidlo said.

Senior Tom Hayden, a psychology 
major, said Miami is too dry in its ap-
proach and should incorporate the ca-
sual, fun elements of the school.

“Kids want to come to school and 
have fun while also getting an educa-
tion,” Hayden said. “Miami is show-
ing too much of a strict picture. They 
portray themselves as an open and 
free liberal school but are so conser-
vative; it’s contradictory.”

Hayden added that Miami paints 
a picture of academic excellence but is just like any  
other school.

He said he likes the idea of students working on  
Miami’s brand.

“Students are young and know what would entice them 
to come to Miami,” Hayden said. “There will also be less of 
a generational gap that comes with hiring an outside firm.”

BRAND
continued from page 1

“Students are young and 
know what would entice 
them to come to Miami. 
There will also be less of a 

generational gap that comes 
with hiring an outside firm.”

TOM HAYDEN
SENIOR
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