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Two retailers based in central
Ohio — Abercrombie & Fitch and
Limited Brands — posted sales
jumps in June that were among the
few bright spots in the retail sector’s
otherwise lackluster monthly report

yesterday.
Their sales growth stood in sharp

contrast to the performance of
other retailers, who found that it
often took deeply discounted cloth-
ing to get shoppers to spend — and
then only if they needed the item.

The reasons why a few retailers
exceeded expectations? Ken Per-

kins, president of research firm
RetailMetrics, said they were aided
by “a more-promotional stance and
hot weather driving consumers into
air-conditioned malls.”

Abercrombie & Fitch reported
that its comparable-store sales
increased 9 percent in June from a
year earlier, and total sales rose
23 percent to $277.3 million in the
period. 

June also was good for Limited
Brands. Comparable-store sales

rose 6 percent in the five-week
period that ended Saturday, and
sales totaled $965.4 million, an
8 percent increase from the same
period last year. 

Both reports exceeded analysts’
expectations by a fair margin. New
Albany-based Abercrombie was
expected to report a 2.8 percent
increase, and Limited was forecast
to experience a 3.2 percent bump.

Both companies’ shares rose on
the news, Abercrombie up 7.8 per-

cent and Limited up 2.2 percent.
Abercrombie’s sales gain was led

by an 88 percent jump in interna-
tional sales, which includes catalog
and online sales. All three of its
chains posted comparable-store
sales increases: The namesake
store’s sales were up 10 percent,
abercrombie kids 14 percent and
Hollister Co. 7 percent.

At Limited Brands, the Victoria’s 

Abercrombie, Limited outpace rivals

See SALES Page A11

Sales gains buck retailing trend of weak June;
many teen-focused merchants say revenue fell
By Tim Feran
THE COLUMBUS DISPATCH

Comments by a banking ana-
lyst yesterday that a major Japa-
nese bank is looking to buy a
stake in a U.S. bank are stirring
new rumors that one of Ohio’s
remaining regional banks —
Huntington Bancshares, Fifth
Third and KeyCorp — could be
the target.

Yet despite the rumors, each
remains independent, and some
analysts say each is likely to stay
that way for now.

“I see the logic of it, but I think
it’s further off than most people
expect,” said Matt McCormick of
Bahl & Gaynor, an investment-
advisory firm in Cincinnati.

Jeff Davis, an analyst with
Guggenheim Securities, an in-
ternational financial-services
group, told Bloomberg News that
Japanese bank Sumitomo Mitsui
could consider investing in one
of the three.

His comments came after an
executive with Sumitomo, Ja-
pan’s second-largest bank by
market value, said the bank
might spend up to $5 billion for a
stake in a U.S. commercial lend-
er in the next three years.

The recession and the credit
crisis have led to a slowdown in
banking deals. Banks have been
trying to rebuild their capital
levels, and those banks that are
in better shape have been work-
ing with federal regulators to
take over the growing number of
banks that have failed, said Terry
McEvoy of Oppenheimer & Co.

Throw in the pending overhaul
of the country’s financial system
by Congress, and there’s enough
uncertainty to suppress merger
activity for now, he said.

McCormick added that any 

Ohio banks
at center of
acquisition
speculation

See BANKS Page A11

Japanese firm might
target Huntington,
Key or Fifth Third

By Mark Williams
THE COLUMBUS DISPATCH

The new 10 percent tax on
indoor tanning has salon oper-
ators worried that the added cost
will result in sticker shock for
customers who turn to tanning
beds once summer ends.

“How am I going to survive as
a small-business owner?” said
Cyndi Colley, owner of No Tan
Lines, near Ohio State’s campus.

“I already eliminated one
person. This won’t help me cre-
ate any jobs,” said Colley, who’s
been in business for three and a
half years. 

Her tanning salon at 1589 N.
High St. is one of about 20,000
affected in the U.S.

The tax, in effect since July 1, 

Summer
delays sting
of federal
tanning tax

See TANNING Page A11

After a week, salons
say business hasn’t
been hurt — yet

By Hannah Poturalski
THE COLUMBUS DISPATCH

A Cleveland-based company that
sells lingerie and adult novelties
plans to expand into Columbus.

Ambiance, which describes itself
as “The Store for Lovers,” antici-
pates opening three stores in cen-
tral Ohio within the next year and a
half, with the first opening before
the end of the year.

“We want to get one open in time
for Christmas shopping,” said

Jennifer Downey, president and
co-owner of Ambiance.

The company describes itself as
“an upscale lingerie store and a
romantic gift boutique” offering a
variety of adult products, including
lingerie, books and DVDs.

Locations have not been identi-
fied, Downey said. 

“We like to be in places where
people can drive in and jump in
and jump out,” she said. “Our
target is couples in committed
relationships, especially the wom-
en in those relationships who buy
these products. And if you want to
reach women, you want to be near
the mall.”

Because of the personal nature
of the merchandise, Ambiance puts

a premium on training. New em-
ployees go through a four- to six-
week course that culminates in a
22-page exam. Smart Business
Magazine has given Ambiance its
“World Class Customer Service
Award” four years in a row because
of the training program, Downey
said.

Ambiance opened its first store
in 1981 and operates seven retail
stores in northeastern Ohio.

“We see a great opportunity in
Columbus,” Downey said. “We've
wanted to open stores here for
years, and the conditions are opti-
mal to pursue an expansion.”

The privately held company had
a good year last year despite the
recession, “and we’re having a very

good year so far this year,” Downey
said. “We’ve exceeded our expecta-
tions. With the recession, people
are staying home — therefore, they
need to have a little excitement at
home.”

Ambiance and its growth repre-
sents part of a growing trend to-
ward lifestyle merchandising,
which includes “just about any
hobby or sport,” said Chris Boring,
a retail consultant with Columbus-
based Boulevard Strategies.

“A lot of consumers are getting to
the point where they have enough
stuff, and they’re looking more to
having experiences. Retailers tar-
geting lifestyle activities have done
well in recent years.”

tferan@dispatch.com

Adult store preparing to conquer Columbus
Cleveland chain wants
to put three boutiques
in area by end of 2011

By Tim Feran
THE COLUMBUS DISPATCH

C HAMPAIGN, Ill. — When the
weed killer Roundup was in-
troduced in the 1970s, it proved it

could kill nearly any plant while still
being safer than many other herbicides,
allowing farmers to give up harsher
chemicals and reduce tilling that can
contribute to erosion.

But 24 years later, a few sturdy species
of weed resistant to Roundup have
evolved, forcing farmers to return to
some of the less environmentally safe
practices they abandoned decades ago.

The situation is worst in the South,
where some farmers now walk fields
with hoes, killing weeds in a way their
great-grandfathers were happy to leave
behind. And the problem is spreading
quickly across the Corn Belt and beyond,
with Roundup now proving unreliable in
killing at least 10 weed species in at least
22 states. Some species, such as Palmer
amaranth in Arkansas and water hemp
and marestail in Illinois, grow fast and
produce tens of thousands of seeds.

“It’s getting to be a big deal,” said Mike
Plumer, a 61-year-old farmer and Uni-

versity of Illinois agronomist who grows
soybeans and cotton near the southern
Illinois community of Creal Springs. “If
you’ve got it, it’s a real big deal.”

When Monsanto introduced Roundup
in 1976, “it was like the best thing since
sliced bread,” said Garry Niemeyer, who
grows corn and soybeans near Auburn in
central Illinois.

The weed killer, known generically as
glyphosate, is absorbed through plants’
leaves and kills them by blocking the
production of proteins they need to
grow. The U.S. Environmental Protec-
tion Agency considers it to have little
toxicity to people and animals, and it’s
less of a threat to the environment be-
cause it quickly binds to soil and be-
comes inactive.

Monsanto’s introduction of seeds
designed to survive Roundup made
things even better for farmers because
they could spray it on emerging crops to
wipe out the weeds. Seeds containing
Monsanto’s Roundup Ready traits are
now used to grow about 90 percent of
the nation’s soybeans and 70 percent of
its corn and cotton.

SETH PERLMAN ASSOCIATED PRESS

Jerry McCulley sprays the weed killer glyphosate, or Roundup, on his corn crop in Auburn, Ill. Farmers in that state and elsewhere are finding that
some weeds have developed an immunity to the herbicide. Scientists say substitute herbicides are more toxic.

The last Roundup?

UNIVERSITY OF ARKANSAS

Palmer amaranth is among the weeds becoming
resistant to Roundup, farmers say.

Superweeds resistant to widely used herbicide
may lead to less environmentally safe farming
By David Mercer
ASSOCIATED PRESS

See SUPERWEEDS Page A11
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HOW TO REACH US

NEW YORK (AP) —
Stocks rose for a third
straight day yesterday
on the Labor Depart-
ment’s report of a
larger-than-expected
drop in the number of
newly laid-off people
seeking unemployment
benefits. 

The Labor Depart-
ment said that initial
claims for jobless bene-
fits fell last week to
454,000, the fewest
since early May. 

The Dow Jones in-
dustrial average rose
121 points after climb-
ing 275 on Wednesday
and advancing modest-

ly Tuesday. The 4.7 per-
cent gain is the Dow’s
best three-day increase
since mid-May.

The Dow gained
120.71 points, at
10,138.99. The Standard
& Poor’s 500 index rose
9.98, to 1,070.25. The
Nasdaq composite rose
15.93, to 2,175.40.

In another economic
report, consumer bor-
rowing fell again in
May. It’s more evidence
that Americans remain
jittery over their financ-
es. The Federal Reserve
said yesterday that
borrowing dropped by
$9.1 billion in May.

WALL STREET

Solid gain puts Dow
up 4.7% in three days

NEW YORK
Average 30-year mortgage
rate of 4.57% is new low

Mortgage rates fell for the
second straight week, to the
lowest point in five decades.

The average rate on a 30-
year fixed-rate mortgage
dropped to 4.57 percent this
week, mortgage company
Freddie Mac reported yester-
day. That broke the record of
4.58 percent set last week and
is the lowest since Freddie
Mac began tracking rates in
1971. 

The average rate on 15-year
fixed-rate mortgages in-
creased to an average of
4.07 percent from last week’s
4.04 percent. That was the
lowest on records dating to
September 1991.

COLUMBUS
Ohio to lose 18 offices
of Wells Fargo Financial

Eighteen offices in Ohio
will be among the 638 that
Wells Fargo Financial will
shut down as part of its re-
cently announced restructur-
ing.

Wells Fargo Financial’s
Ohio offices include two in
Columbus and one each in
Westerville, Hilliard and
Springfield. Spokeswoman
Erin Downs said she did not
know how many employees
will be affected.

The company said
Wednesday that its plans
3,800 layoffs, or 27 percent of
Wells Fargo Financial’s 14,000
employees. The company
said 2,800 positions will be
eliminated in the next two
months, and an additional
1,000 will be cut in the next
year. 

The Ohio offices will be
closed in two months.

AUBURN HILLS, MICH.
Chrysler’s July incentives
include first 2 payments

Chrysler Group says it will
make the first two months’
payments on most new vehi-
cles bought this month in a
bid to boost sales after a weak
June.

Chrysler will pay up to
$500 per month for a total of
$1,000 on most vehicles.
Customers also get the op-
tion of taking $3,000 to $4,000
in cash or making a “regret-
free” purchase, in which they
could return any new vehicle
within 60 days if they’re not
satisfied. 

Other July incentives in-
clude zero-percent financing
on most Chrysler, Dodge,
Ram and Jeep vehicles. 

All the deals are set to end
Aug. 2.

NEW YORK
Oil prices rise above $75
at hint of declining supplies

Oil rose for a second
straight day yesterday, after
upbeat economic reports and
signs that petroleum supplies
were shrinking.

Benchmark crude rose
$1.37 to settle at $75.44 a
barrel on the New York Mer-
cantile Exchange.

— From staff, wire reports
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Stocks of local interest
Companies based in central Ohio and other major local employers.

Abbott Labs

Abercrombie & Fit

Aetna

Alcatel-Lucent

Alliance Data Sys

Amer Electr Power

Anheuser-Busch In

Ashland

AT&T

Big Lots

Bob Evans Farms

Cardinal Health

CareFusion Corp

Citigroup

Comm Vehicle Grp

Core Molding

DCB Financial

Diamond Hll

Discover Fin Svcs

Dress Barn

DSW

Emerson Electric

Express

Fifth Third Bncp

Fiserv

GE

Glimcher Realty

Greif

Heartland BncCorp

Honda Motor Co

Huntington Bncs

JPMorgan Chase

KeyCorp

Kroger

Lancaster Colony

Ltd Brands

M/I Homes

Macy's

McDonald's

McGraw-Hill Cos

Medco Health Sol

Mettler-Toledo

NiSource

Owens Corning

Pacer Intl

Park National

Pinnacle Data Sys

PNC Fin Svcs Grp

Retail Ventures

RG Barry Corp

Rocky Brands

Scotts Mircle-Gro

State Auto Fin

Time Warner Cable

United Parcel Svc

US Bancorp

Verizon

Wal-Mart

Wendy's/Arby'sGrp

Worthington Indst
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 47.68 2.00 4.38
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 33.02 –0.38 –1.14

 23.99 0.57 2.43
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 22.75 –0.01 –0.04

 3.97 0.07 1.79

 10.30 0.01 0.10
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 15.74 –0.04 –0.25

 13.09 0.17 1.32
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 38.16 0.01 0.03
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 45.53 0.32 0.71

 15.88 0.49 3.18
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 59.96 0.49 0.82

 23.24 0.31 1.35

 26.78 0.26 0.98

 49.18 0.26 0.53

 3.95 0.06 1.54

 13.42 0.29 2.21

With increased reliance on
Roundup, herbicide use on
corn decreased from
2.76 pounds an acre in 1994
to 2.06 in 2005, the most
recent year for which the
U.S. Department of Agricul-
ture has data. Spread that
out over the 81.8 million
acres planted in 2005, and
it’s a decrease of more than
57 million pounds of herbi-
cides annually.

Farmers also found they
could cut back or, in some
cases, eliminate tilling, re-
ducing erosion and fuel use.

But with any herbicide,
the more it’s used, the more
likely it’ll run into individual
plants within a species that
have just enough genetic
variation to survive what
kills most of their relatives.
With each generation, the
survivors represent a larger

percentage of the species.
St. Louis-based Monsanto

maintains the resistance is
often overstated. 

“We believe that glypho-
sate will remain an impor-
tant tool in the farmers’
arsenal,” Monsanto spokes-
man John Combest said.

That said, the company
has started paying cotton
farmers $12 an acre to cover
the cost of other herbicides
used alongside Roundup to
boost its effectiveness.

The trend has confirmed
some food-safety groups’
belief that biotechnology
won’t reduce the use of
chemicals in the long run.

“That’s being reversed,”
said Bill Freese, a chemist
with the Washington, D.C.-
based Center For Food Safe-
ty, which promotes organic
agriculture. “They’re going to
dramatically increase use of
those chemicals, and that’s
bad news.”

The first weeds in the U.S.

that survived Roundup were
found about 10 years ago in
Delaware.

Monsanto and other com-
panies are developing new
seeds designed to resist older
herbicides such as dicamba
and 2,4-D, a weed killer
developed during World War
II and an ingredient in Agent
Orange, which was used to
destroy jungle foliage during
the Vietnam War and is
blamed for health problems
among veterans.

Penn State University
weed scientist David Mor-
tensen estimates that in
three or four years, farmers’
use of dicamba and 2,4-D
will increase by 55.1 million
pounds a year because of
resistance to Roundup. 

Dicamba and 2,4-D both
easily drift beyond the areas
where they’re sprayed, mak-
ing them a threat to neigh-
boring crops and wild plants,
Mortensen said. They could
also threaten wildlife.

SUPERWEEDS
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was included as part of the
federal health-care reform
and was designed to dis-
courage a cosmetic activity
that’s been linked to skin
cancer.

The tan tax replaced an-
other funding scheme
known as the “Botax,” which
would have put a 5 percent
tax on Botox injections and
some other elective cosmet-
ic procedures. 

Now, tanning salon cus-
tomers face about 17 percent
in taxes, with the new tax
and established sales tax. At
No Tan Lines, that means
consumers pay an addition-
al $3.50 to $7 depending on
the package.

Farah Gerber, 22, a weekly
tanner at No Tan Lines, sees
both pros and cons with the
new tan tax.

“It makes me mad be-
cause I set aside a certain
amount of money to tan and
feel like I’m being punished
for spending my money how
I want,” she said.

Gerber will be cutting
back on how much she tans
— now going only twice a
month.

“It’s saving people from
themselves, because when
it’s more expensive less

people will do it and there
will be less skin damage,”
Gerber said.

Jayson Denman, manager
at Bronze FX Tanning, 6327
Sawmill Rd. in Dublin, hasn’t
seen a major effect on busi-
ness yet, but he said it’s hard
to tell, since summer is the
offseason for indoor tan-
ning.

“At first, we were con-
cerned it would really affect
the industry, but so far it
hasn’t been too hard of a
hit,” Denman said. “I’m not
sure how much it’ll help the
health reform.”

Efforts are under way to
reverse course on the tan-
ning tax. A website, http://
repealtantax.com, was
launched to draw Congress’
attention to how some con-
sumers and small busi-
nesses feel about the issue.

Bronze FX Tanning has
been involved with the re-
peal efforts by informing its
clients and sending letters to
legislatures.

“Most (clients) are upset
and don’t understand why
there’s a tanning tax,” Den-
man said.

The government antici-
pates collecting $2.7 billion
over 10 years from the tan-
ning tax. An estimated
$5 billion would have been
generated from the Botax.
hpoturalski@dispatch.com

TANNING
FROM PAGE A10

CLEVELAND — Devel-
opers in Ohio will be able to
build or renovate more than
$250 million in affordable
apartments in the next few
years, thanks to a major deal
announced yesterday by
Huntington National Bank. 

The Columbus-based
bank will invest $100 million
in affordable-housing pro-

jects across the state by late
2012. 

That is the largest such
investment in Ohio, and it
comes during a financing
crunch for developers of
apartments for low-income
families, the elderly, home-
less people and residents
with mental or physical
disabilities. 

Huntington announced
its investment at the St. Rita

Senior Apartments at the
Jennings Center for Older
Adults in Garfield Heights, a
suburb of Cleveland. That
project — 63 apartments
finished this year — is an
example of the type of de-
velopment that Hunting-
ton’s $100 million could
fuel.

“We wanted to do some-
thing very impactful to help
jump-start stalled housing,”
said Reza Aghamirzadeh,
the bank’s senior vice presi-

dent and director of com-
munity development. 

For Huntington, the deal
provides a tax benefit and a
way to invest in communi-
ties. Affordable-housing
developers rely on grants,
loans, tax credits and sub-
sidies to make low monthly
rents possible at new apart-
ments and renovated prop-
erties. Developers who ob-
tain tax credits through the
Ohio Housing Finance
Agency, and comparable

housing groups in other
states, sell those credits to
raise money for their pro-
jects. The buyers are banks
and other businesses that
can use the credits to offset
what they owe in taxes. 

In 2008 and 2009, the pool
of tax-credit buyers dried up
amid the recession. And
without buyers, many affor-
dable-housing develop-
ments stalled even as de-
mand from strapped con-
sumers rose. 

Huntington pledges money for affordable rentals
Projects in Ohio to get $100 million
THE PLAIN DEALER

The number of flights
arriving on schedule na-
tionwide fell in May com-
pared with April and the
previous May, but Port
Columbus’ on-time arrival
rate was well ahead of the
national average.

Airlines’ on-time arrival
rates averaged 79.9 percent
for the month, down from
80.5 percent in May 2009
and from 85.3 percent in
April, according to data

released yesterday by the
U.S. Bureau of Transporta-
tion Statistics.

The on-time arrival rate
at Port Columbus was
84.7 percent, the best May
performance in at least
10 years. 

The flip side is that the
number of flights were
down, to about 2,400 take-
offs and landings locally in
May, from more than 2,550
in May 2009 and 2,980 in
May 2008.

The national dip in on-
time performance came

after two straight months of
improvement, partly be-
cause of flight cuts by air-
lines. March and April both
showed improvements in
year-over-year and month-
to-month timeliness. 

Meanwhile, consumer
complaints about mishan-
dled baggage decreased in
May, to 3.29 reports per
1,000 passengers compared
with 3.65 per 1,000 the pre-
vious May. That was a step
backward, though, from
April’s 2.89 rate. 

mrose@dispatch.com

ON-TIME ARRIVAL RATES

Port Columbus beats U.S. average
By Marla Matzer Rose
THE COLUMBUS DISPATCH

Secret chain contributed to
the overall gain with a
17 percent increase in sales.

Among the so-so reports:
Costco Wholesale Corp.
posted a solid revenue gain,
but that was fueled by its
international business.
Target Corp. had a modest
gain that was below Wall
Street expectations. Many
teen merchants, including
American Eagle Outfitters
Inc., the Buckle Inc., Hot
Topic Inc. and The Wet Seal
Inc., reported that revenue
declined.

Those lackluster perform-

ances, being compared with
a weak June 2009, raised
concerns about the back-
to-school shopping season
and the economic recovery.

“My sense is that the
consumer is very cautious
at this stage, given the state
of the labor market, the
housing market,” Perkins
said. “June sales are going to
reflect that caution.” A
sluggish June sets up a “dis-
appointing back-to-school
season,” he said. “I think
(the season) is going to be
very promotional.”

Information from the
Associated Press was in-
cluded in this story.

tferan@dispatch.com
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buyer of a Midwest bank
would have to explain to
shareholders why it would
want to enter a market
where the economy has
been weak for years.

Although share prices
have come back some since
the near-collapse of the
financial system in fall 2008,
the stock prices of all three
banks remain well below
their levels of a few years
ago. Huntington’s shares
closed at $5.67 yesterday, a
little less than $2 below its
12-month high of $7.40.

The banks might be un-
willing to agree to a sale
while their stock prices
remain so low, McCormick
said.

Still, talk of a possible
deal continues.

Banks that are weak or
nominally profitable would
be more willing to sell part

of the company, Davis said
yesterday.

KeyCorp, based in Cleve-
land, and Fifth Third, based
in Cincinnati, are among
the banks that have yet to
repay aid from the Treasury
Department’s bank-bailout
program. 

Dallas-based Comerica,
which has repaid $2.25 bil-
lion, also could be a candi-
date for the Japanese bank,
Davis said.

“Probably the ideal target
would be one that needs
additional capital, because
they’re more likely to say
yes,” he said.

Hiroshi Minoura, head of
international banking at
Sumitomo Mitsui, said the
company is studying about
20 U.S. banks. He said he
will probably look at banks
in the Midwest or on the
East Coast. He declined to
identify specific companies.

“We can’t overlook the
U.S. market in terms of
stable returns and size,” he

said. “We need to push
forward with investments,
including acquisitions, that
allow us to capture a large
volume of assets.”

Davis said KeyCorp has
adequate capital but might
struggle without a “sus-
tained and very robust”
economic recovery.

“From a shareholder
perspective, they need to
sell,” he said.

KeyCorp spokesman
Dave Reavis declined to
comment, as did Fifth Third
spokeswoman Debra De-
Courcy. A message seeking
comment was left with
Maureen Brown, spokes-
woman for Columbus-
based Huntington.

The last big deal for an
Ohio-based bank took place
in October 2008 when Pitts-
burgh-based PNC an-
nounced it would buy trou-
bled National City for more
than $5 billion during the
height of the financial crisis. 
mawilliams@dispatch.com
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Buy it, sell it, give it away or auction it off

at OHGetIt.com, your FREE local classifieds.
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